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EDUCATION

Columbia University | MPA, Technology Policy and Innovation (STEM-designated) Sep 2025 — May 2027 (expected)
The Chinese University of Hong Kong, Shenzhen | BBA, Marketing and Communication (Top 10% of class)Sep 2021 — Oct 2025
Awards: 2023 L'Oréal Brandstorm, Top 50 (50/1,700+) - 2024 Bain Cup Case Competition, Outstanding Report (35/400) - 2022
S&P Corporate Valuation Challenge, Honorable Mention (13/100) - Dean's List (AY2023-24)

EXPERIENCE

ByteDance (TikTok Shop) | Marketing Intern Mar 2025 — Jul 2025
* Analyzed the merchant-onboarding funnel (attendance, group sign-ups, inquiries, conversions) and ROI across 300+ events by
region, category, and event type, and recommended reallocating H2 resources toward vertical trade shows
¢ Planned 20+ merchant-onboarding events, tailoring agendas and tiered outreach by category, past performance, and trends
* Cut event-coordination time by ~11 hours by replacing duplicate handoffs across registration, group setup, and guest
coordination with a standardized intake form and real-time, permission-controlled Lark synced blocks
OPPO | Media Strategy Intern May 2024 — Sep 2024
* Pitched creative copy ("no retakes," "shoot anywhere," "editable") built on the pain point of boyfriends taking unflattering
photos, one of only two ideas from a 30-person team escalated to management. Built a "pain point x product benefit x trending
scenario" framework and copy library from prior-generation awareness, purchase drivers, brand tone, and social trends
» Diagnosed a selling-point mismatch from low CTR/CVR and user interviews and recommended repositioning the lead benefit
from design to Live Photo, which was approved and executed
* Benchmarked competitors' media budgets and resources and recommended prioritizing reach for entertainment content and
conversion for tech verticals, with Bilibili ranking metrics tracked, which were adopted
» Ranked media resources by selling point, budget, and risk, reserving inventory and securing added exposure within compliance
limits
HSBC | Wealth Management Intern Jul 2023 — Sep 2023
» Screened prospective clients by profile, assets, needs, and KYC requirements and referred them with tailored scripts, ranking #1
among interns by conversion rate
* Benchmarked 4 competitor’s target segments and product benefits to define differentiated selling points and refine sales scripts
* Built a regional YoY/MoM/QoQ sales-performance dashboard in Excel (Power Query, VLOOKUP) to identify training needs
Guangdong Television | Digital Media Intern Oct 2021 — Jan 2022
* Established topic-selection criteria based on completion rate, audience preferences, platform trends, and timeliness, raising the
weekly topic-approval rate by 40%
* Benchmarked competitors and A/B tested thumbnails, typography, copy, editing, and openings, raising average likes by 40K+

PROJECTS & LEADERSHIP

SpennX (African cross-border payments startup) | GTM Graduate Consultant Feb 2026 — May 2026
* Prioritized African markets by transaction volume, customer demand, competition, and regulation (led South Africa analysis)
* Identified an underserved B2B cross-border payments corridor (Zimbabwe—South Africa) and proposed a go-to-market entry
via partnerships with banks and Authorized Foreign Exchange Dealers with Limited Authority (ADLAs), adopted by the client
Columbia University AI Club | Head of Events Feb 2026 — Oct 2026
* Cut content production time per piece from 2 days to 1 hour by building an Al-assisted workflow (custom skill, prompt library,)
» Evaluated Amazon and Tencent partnership feasibility and planned 5+ events tiered by purpose, averaging 200+ attendees

L'Oréal Brandstorm, Top 50 (50/1,700+) | Team Captain, Al Perfume Track Mar 2023 — Apr 2023
* Analyzed market, competitors, and pain points (SPSS survey, PEST, 5C, 5A) to pick a high-growth category
» Designed a campaign covering creative concept, channels, incentives, timeline, and budget, earning judges' recognition

Bain Cup Case Competition, Outstanding Report (35/400) | Graduate Consultant, Taiping Pension Apr 2024
* Sized the senior-living market by care model and benchmarked competitors, finding undifferentiated offerings, first-mover and
service-coverage barriers, and in-home care as the untapped segment. Proposed growth paths: brand education, hotel-style
stays with insurance-linked pricing, modular service offerings, and aging-in-place home renovation
Three Chairs Hair Salon (student startup) | Marketing Project Team Lead Mar 2024 — Sep 2024
* Identified service pain points and differentiation advantages (surveys, customer-journey mapping, SPSS regression). Applied
SERVQUAL, the 7Ps, and Servicescape to drive changes in training, performance management, store design, and CRM,
raising the 3-month repeat-visit rate by 3 percentage points
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